
 

I. PROGRAME SPECIFIC OUTCOME 

 

PSO1 The program considers media industries and their relationship to culture and    

       society, and the understanding of how communication works. The program  

       emphasizes the development of critical thinking, professional writing skills     

       and effective oral communication. 

 

PSO2 The Communication and Media Studies major prepares students for a wide    

       variety of careers in business and industry, advertising, public relations and  

       journalism, or advanced study 

 

PSO3 This program will equip the learners with professional skills essential for    

       making career in Entertainment industry, Cinema, Television, OTT Platforms,   

       social media platforms etc. 

 

PSO4 Students would demonstrate the ability to apply rhetorical principles in a   

       variety of creative, cinematic, organizational, professional and journalistic  

       venues. 

 

PSO5 Knowledge, skills, and values that prepare them for future careers in our  

       interconnected society, whether in mass media or advanced study 

 

PSO6 Learners would develop a global awareness of political, social and corporate   

       issues influenced by communication sensitivity and skills. 

 

PSO7 Learners will understand mass media as a system of interrelated forces, including    

      historical foundations, technological advances, economic dynamics, regulatory  

      constraints, and ethical concerns. 

 



PSO8 This programme will also give them an improved sense of self-confidence and self-  

efficacy and an awareness of their responsibilities as professionals in their field 

 

PSO9 Learners will be able to create and design emerging media products, including    

blogs, digital audio, digital video, social media, digital photography, and multimedia. 

 

PSO10 They will be better equipped to grasp the complex relationship between  

        communication/media theories and a diverse set of individual, social, and  

        professional practices. 

 

PSO11 Learners will understand the underlying philosophical assumptions of, and be  

        able to apply, communication research methods to address a range of media    

        texts and audiences, production and technological practices, and relevant   

        social issues. 

 

PSO12 Learners will comprehend the foundations, process, and practices of writing    

        for and about the media, and demonstrate proficiency in writing across    

        platforms. 

 

PSO13 Learners will be able to conceptualize, design, and produce one or more          

works in media based on effective principles and practices of media aesthetics for a 

target audience. 

 

PSO14 Learners will acquire the knowledge and skills required to pursue a career in  

         the specialization of their choice. 

 

II. COURSE OUTCOMES  

 

1.SEMESTER 1  

 

A.EFFECTIVE COMMUNICATION – I 



 

CO1 To make the students aware of functional and operational use of language in media.  

CO2 To equip or enhance students with structural and analytical reading, writing and thinking     

      skills.  

CO3 To introduce key concepts of communications.  

 

B. HISTORY  

 

CO1 The aim of the following revised history paper for semester 1 is to acquaint the student   

      with global happenings which have made historical milestones, changing power equations.  

CO2 The idea is to help the student understand the role of media in these events. 

CO3 The syllabus spans from global events, history of Africa in modern times, refugee                        

      problems, humanitarian work, human rights violation, Asian perspective and of course,   

      India 

CO4 Care has been taken not to overlap some topics which are scheduled in other papers like Politics     

     and Introduction to Journalism. 

 

C. INTRODUCTION TO COMPUTERS 

CO1 To equip the students with a general understanding of computer basics for everyday use. 

CO2 To train them to use this understanding to supplement their presentation skills.  

CO3 To equip the student with basic knowledge of use of technology in Media Industry. 

 

D. FUNDAMENTALS OF MASS COMMUNICATION 

 

CO1 To introduce students to the history, evolution and the development of Mass               

     Communication in the world with special reference to India.  

CO2 To study the evolution of Mass Media as an important social institution. 

CO3 To understand the development of Mass Communication models. 

CO4 To develop a critical understanding of Mass Media. 

CO5 To understand the concept of New Media and Media Convergence and its            

      implications.  



 

E. INTRODUCTION TO ECONOMICS  

 

CO1 The aim of this paper is to introduce the basic concepts of Micro & Macro        

     Economics to First Year BMM students. Coupled with this, a basic understanding of     

     the Indian economy is crucial for media students.  

CO2 This will sensitise them on economic issues relevant to India, Considering the  

     augmenting importance of the media in highlighting and debating such concerns, a  

      brief overview is essential. 

 

F. INTRODUCTION TO SOCIOLOGY 

 

CO1 To acquaint the students with the basic foundations of Sociology 

CO2 To establish the relationship between Sociology and Mass Media 

CO3 To discuss Mass Media from a sociological perspective 

CO4 To highlight the need and relevance of Sociology in Mass Media. 

 

2. SEMESTER 2 

 

A.EFFECTIVE COMMUNICATION SKILLS 2  

CO1 To make the students aware of use of language in media and organization.  

CO2 To equip or enhance students with structural and analytical reading, writing  

    and thinking skills.  

CO3 To introduce key concepts of communications. 

 

B. INTRODUCTION TO MEDIA PSYCHOLOGY 

CO1 To impart knowledge of the basic concepts and modern trends in psychology.  

CO2 To provide an interdisciplinary study of concepts in the field of media, communication and  

      psychology. 

CO3 To expose students to a multicultural understanding, use, influence and impact of media. 

CO4 To prepare students for a future filled with opportunities in the field of media and communication 



C. POLITICAL CONCEPTS AND INDIAN POLITICAL SYSTEM  

CO1 To acquaint the students with fundamental political concepts essential for understanding  

      political systems and theories. 

CO2 To orient the students to the Indian Constitution and the functioning of the Indian political  

      system.  

CO3 To provide the students with a strong base in the ‘Indian Political System’ and to expose    

      them to its dynamics and complexities. 

CO4 To establish a link between Politics and Media 

 

D. INTRODUCTION TO LITERATURE 

CO1 To give exposure to media students to various forms of Literature 

CO2 To make them understand how literature reflects contemporary period  

CO3 To identify relation between Literature and Media 

 

E. PRINCIPLES OF MANAGEMENT  

CO1 To provide an introduction to the fundamentals of management and marketing.  

 

F. PRINCIPLES OF MARKETING  

CO1 To understand the concept and importance of marketing 

 

3. SEMESTER 3  

 

A.INTRODUCTION TO CREATIVE WRITING 

CO1 To encourage students to read stories, poems, plays 

CO2 To develop further and build upon the writing and analytical skills acquired in Semesters I  

      and II  

CO3 To acquaint students with basic concepts in literary writing 

CO4 To familiarize students with the creative process  

 

B. INTRODUCTION TO CULTURAL STUDIES  

CO1 To create awareness on cultural theories and its relevance in media 



CO2 To discuss the importance of cultural studies and its role in mass media 

CO3 To understand the cultural concepts and its impact on the media  

 

C. INTRODTION TO PUBLIC RELATIONS  

 

CO1 To prepare students for effective & ethical public communication on behalf of    

      organisations. 

CO2 To help students acquire basic skills in the practical aspects of Media Relations & Crisis     

      Management.  

CO3 To equip students with basic skills to write & develop Press Release& other PR  

      communication.  

CO4 To design a PR campaign. 

 

D. INTRODUCTION TO MEDIA STUDIES 

CO1 To expose students to the well-developed body of media theory and analysis  

CO2 To foster analytical skills that will allow them to view the media critically  

 

E. UNDERSTANDING CINEMA 

 CO1 To acquaint the students with the various styles and schools of cinema throughout the     

       world.  

 

F. ADVANCED COMPUTERS 

CO1 To equip the students with a understanding of industry knowledge required to make a  

         career in the field of print and Advertising, Digital Marketing, Television media, Film etc.  

CO2 To train them with the software knowledge required in the above mentioned Industries 

 

 

4. SEMESTER 4  

 

A. MASS MEDIA RESEARCH 

CO1 To introduce students to debates in Research approaches and equip them with tools to  



      carry on research 

CO2 To understand the scope and techniques of media research, their utility and limitations 

 

B. INTRODUCTION TO JOURNALISM 

CO1 To help media students to acquaint themselves with an influential medium of journalism  

      which holds the key to opinion formation & create awareness 

 

C. INTRODUCTION TO ADVERTISING 

CO1 To provide the students with basic understanding of advertising, growth, importance and   

      types. 

CO2 To understand an effective advertisement campaigns, tools, models etc. 

CO3 To comprehend the role of advertising, various departments, careers and creativity  

CO4 To provide students with various advertising trends, and future.  

 

D. PHOTOGRAPHY AND PRINT PRODUCTION 

CO2 Help students understand the principles and practice of photography. To enable students  

      to enjoy photography as an art. 

 

E. ORGANISATIONAL BEHAVIOUR  

 

CO1 To impart knowledge of the basic concepts and facets of organisational behaviour.  

CO2 To highlight the role of psychological factors & process at work.  

CO3 To foster management skills among students. 

 

F. TELEVISION AND RADIO 

CO1 To acquaint students with the working of two powerful media ie radio and television. The    

      content is useful for both advertising and journalism students in order to further their    

      careers in their respective fields. 

 

SEMESTER 5 

 



JOURNALISM  

 

A. EDITING  

 

CO1 As an important segment of newspaper production, editing is a vital function. The     

  syllabus lays stress on language skill improvement.  

CO2 It aims at orienting students to gain more practical knowledge in the print media  

  scenario.  

CO3 The syllabus encompasses the current trends of digital media as well as writing for e  

  editions of papers. 

CO4 The syllabus tackles editing from various beats points of view.  

CO5 Editing of editorials, columns, etc. is included to acquaint the students about  

  responsible journalism.  

CO6 With global media and changing advertising concepts lay-outs in modern times can be  

  imparted. 

 

B. REPORTING  

CO1 To enable students to become Reporters, which is supposed to be a prerequisite  

  while entering into the field of Journalism. 

CO2 To make them understand basic ethos of the news and news-gathering.  

CO3 To prepare them to write or present the copy in the format of news. To develop nose  

  for news.  

CO4 To train them to acquire the skills of news-gathering with traditional as well as modern  

  tools. 

CO5 To inculcate the skills for investigative journalism.  

CO6 To make them understand the basic structure/ essential knowledge for various beats.    

  to make them responsible reporters and the face of media. 

 

C. FEATURE AND OPINION 

CO1 Understanding the differences between reporting and feature writing  

CO2 Understanding the other types of soft stories  



CO3 Learning the skills for writing features/ opinion/soft stories and of interviewing 

 

 

D. JOURNALISM AND PUBLIC OPINION 

CO1 To assess the importance of the media vis a vis the public  

CO2 To project a fair idea of the role of the media in creating and influencing Public  

  Opinion  

CO3 To analyse the impact of the media and public opinion on socio political issues 

 

 

E. INDIAN REGIONAL JOURNALISM 

CO1 Study of the history and role of Indian press other than in English. 

CO2 Understand the contribution and role of certain publications and stalwarts  

CO3 Study of the regional press and television of today 

 

F. NEWSPAPER AND MAGAZINE MAKING  

CO1 To study the design, elements of the newspaper and magazine  

CO2 To study space distribution  

CO3 To get exposure to design software such as Quark Express  

CO4 To study the process of planning and production of newspaper and magazine 

 

 

ADVERTISING  

 

A. MEDIA PLANNING AND BUYING  

CO1 To develop knowledge of various characteristics of media. 

CO2 To understand procedures, requirements, and techniques of media planning and buying. 

CO3 To learn the various media mix and its implementation  

CO4 To understand budget allocation for a Media plan  

 

B. BRAND BUILIDING 



CO1 To study the concept of Brands 

CO2To study the process of building brands 

CO3 To study its importance to the consumer and advertisers 

 

C. ADVERTSING IN CONTEMPORARY SOCIETY  

CO1 To understand the environment in Contemporary Society  

CO2 To understand Liberalisation and its impact on the economy  

CO3 To study contemporary advertising and society 

 

D.CONSUMER BEHAVIOUR 

CO1 To understand role of marketing in influencing consumer behaviour.  

CO2 To analyse the role of marketer& the consumer in advertising.  

CO3 To sensitize the students to the changing trends in consumer behaviour 

 

E. COPYWRITING  

CO1 To familiarize the students with the concept of copywriting as selling through writing  

CO2 To learn the process of creating original, strategic, compelling copy for various media  

CO3 To train students to generate, develop and express ideas effectively 

 

F. AD DESIGN  

CO1 To make students understand the process of planning & production of advertisement  

CO2 To highlight the importance of visual communication  

CO3 To provide practical training in the field of advertising 

 

5. SEMESTER 6  

 

JOURNALISM  

 

A.CONTEMPORARY ISSUES 

CO1 To understand and analyse some of the present day environmental, political, economic  

      and social concerns and issues.  



CO2 To highlight the importance of human rights and its implementation in India.  

CO3 To understand the present day problems and challenges and its implications on  

      development. 

 

B. PRESS LAWS AND ETHICS 

 

CO1 To study media laws  

CO2 To understand media  

 

C. BROADCAST JOURNALISM 

 

CO1 To introduce the importance of regional journalism  

CO2 To learn to write in broadcast style conforming to the ethics and principles that guide it  

CO3 To learn to use the skills and techniques to investigate the news through media outlets 

CO4 To learn the use of camera and sound in the broadcast formats 

 

D. BUSINESS AND MAGAZINE JOURNALISM  

CO1 To understand the tools of business journalism and an overview of the economy  

CO2 To study the magazine sector and its specialisation 

 

E. NEWS MEDIA MANAGEMENT  

 

CO1 To make students aware about the responsibilities, structure and functioning of  

      responsibilities of an organisation  

CO2 Students will be able to analyse individual media businesses and understand the economic  

      drivers of the media economy.  

CO3 Students will have developed hands-on experience as content marketers using journalistic  

      and digital techniques. 

CO4 Students will have gained a perspective on the evolution of media in the last 25 years and  

      on key current trends. 

 



F. ISSUES OF GLOBAL MEDIA 

CO1 Study the role of media in the 21st Century and the challenges facing traditional media  

    Familiarise students about regional versus global media Highlight social media’s  

    relevance in information dissemination 

 

G. DIGITAL MEDIA 

CO1 Understand digital marketing platform 

CO2 Understand the key goals and stages of digital campaigns. 

CO3 Understand the of use key digital marketing tools  

CO4 Learn to develop digital marketing plans 

 

ADVERTISING  

 

A. CONTEMPRORAY ISSUES  

CO1 To understand and analyse some of the present day environmental, political, economic   

      and social concerns and issues. 

CO2 To highlight the importance of human rights and its implementation in India. 

CO3 To understand the present day problems and challenges and its implications on  

      development.  

 

B. FINANCIAL MANAGEMENT FOR MARKETING AND ADVERTISING 

 

  CO1 To provide a brief over view of the basic concepts, goals functions and types of    

        finance available for new and existing business and marketing units.  

  CO2 To enable the understanding of the need for financial planning through Budgets and their  

        benefits.  

   CO3 To enable students to evaluate the financial implications of marketing decisions through  

         simple analytical tools. 

 

C. AGENCY MANAGEMENT  

 



     CO1 To acquaint the students with concepts, techniques for developing an effective    

           advertising campaign.  

     CO2 To familiarize students with the different aspects of running an ad agency . 

     CO3 To inculcate competencies to undertake professional work in the field of advertising. 

 

D. ADVERTISING AN DMARKETING RESEARCH 

     CO1 To inculcate the analytical abilities and research skills among the students. 

     CO2 To understand research methodologies – Qualitative vs Quantitative  

     CO3 To discuss the foundations of Research and audience analysis that is imperative to  

           successful advertising. 

     CO4 To understand the scope and techniques of Advertising and Marketing research, and  

           their utility. 

 

E. LEGAL ENVIRONMENT AND ADVERTISING EITHICS 

 

CO1 To acquaint students to the Legal Environment in contemporary India highlighting the   

      relevance of the same with reference to Advertising media.  

CO2 To emphasise & reiterate the need to have ethical practices in the field of advertising  

      media both in India & internationally.  

CO3 To appreciate the role of advertising in contemporary consumerism, the need for  

      consumer awareness & consumer protection.  

CO4 Advertising as a profession today & how to protect it the future of advertising a. The  

      socio – economic criticisms b. Why Advertising needs to be socially responsible? c. The     

      need for Critiques in Advertising  

CO5 The syllabus has been redesigned to include advertising in both traditional & New Media.  

 

F. DIGITAL MEDIA  

CO1 Understand digital marketing platform 

CO2 Understand the key goals and stages of digital campaigns  

CO3 Understand the of use key digital marketing tools  

CO4 Learn to develop digital marketing plans 



 

G. DIRECT MARKETING  

CO1 To understand the concept and importance of direct marketing 

CO2 To understand the various technique of direct marketing and it’s advantages 

 

 

 

 

 

 

 

 


